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Abstract: For the municipality of Roman (old Moldavian borough, formally 
attested in 1392, favorably positioned, from a geographical perspective, at the confluence of 
two rivers: Moldova and Siret, on the grand trade route across Moldavia), the trade activity, 
along with the strategic function, underlied the foundation of the borough that later became 
the medieval town. Within this context, after a brief overview of the trade function in the 
Middle and Modern Ages (regarding the factors that influenced the trade with agricultural, 
manufactured and industrial products, the traders’ number, the positioning of the 
marketplaces, storehouses and fairs), we were able to configure - based on more accurate 
and enriched statistics, for the contemporary period and its two subdivisions - the present 
commercial profile of the town, as well as its particular features, in terms of quality, 
quantity, dynamics, structure, position and marketing. Thus, we proceeded to the study of 
the following items: the dynamics and typology of the commercial unities (using as a 
criteria the personnel number, the type of the practiced trade, the merchandise structure), 
the urban positioning, the dynamics of the personnel involved in trade activities, as well as 
Roman’s external commercial partners. Using statistical indices and indicators for 
dynamics, structure and density, we made references to the level of development of the 
trade function (and mainly of the wholesale and retail trade put to the service of 
approximately 70 000 inhabitants) and to Roman’s immediate, near and peripheral areas of 
commercial influence. As a conclusion, we made some propositions regarding the 
expansion of the commercial function that currently employs over 3 000 people (that is 
12.3 % of the urban active population). 
 
Keywords: trade function, commercial network, areas of commercial influence. 
 
As time passed by, the trade function suffered substantial transformations, 
evolving from a simple form of mediation to a services generating activity, very 
useful for the producers, as well as for the consumers. On the background of a 
progressive socio-economical development, the merchant has played an ever-
increasing role. Acting, since the beginning of the 19
th
 century, as an intermediate 
between production and consumption as well as between society’s resources and its 
members’ needs and fulfilling the function of merchandise provider made of him 
an important pawn in the social development policy and brought him to the 
attention of both enterprisers and governors. The enterprisers’ and governors’ 
conjunct and correlated efforts and outcomes have resulted in some important 
136                                          NADIA-ELENA VĂCARU, VASILE NIMIGEANU 
commercial development stages, along history, after the institution of trade as an 
autonomous mediation activity. 
 
I. TRADE DURING PRE-INDUSTRIAL ECONOMY PERIOD (UP UNTIL 1947) 
Before the foundation of the medieval state of Moldova, the economy was 
one of subsistence, the merchandise and products were dispersed in a fairly 
restricted area and provided only for the needs of the local or close by people. 
Between the 10
th
 and the 12
th
 centuries, there was an increase in the 
intensity of the trade exchanges in Moldova, which has been confirmed by 
numerous archeological findings: hoards and isolate coins from various ages, as 
well as pottery allochthonous products, jewellery, weapons and so on. They all 
show the degree of development of the society and the importance of human 
settlements in the area. 
After the foundation of Moldova, the setting and the organization of the 
trade routes led the state joining the international trade circuit, due to the interest 
shown by the foreign merchants, who gathered their supplies of livestock, meat and 
dairy products, wine and grain from Moldova. 
Positioned on Moldova’s grand trade route, at the confluence of Siret and 
Moldova rivers, the municipality of Roman was a good trade ford. Important 
commerce activities were rendered easy thanks to the multiple connections 
entertained by Moldova with the European countries. The designation itself - 
borough – used as a reference to the town of Roman, means a place chosen for 
buying-selling exchanges; therefore, one can understand the significance of the 
trade function for the town’s growth. 
In 1450, Bogdan II, ruler of Moldova, and Iancu of Hunedoara, 
Transilvania’s voivode, signed a trade treaty, granting free access to the 
Transylvanian merchants, as well as to heralds and other loyalists in the service of 
Transilvania’s voivode. 
 In 1460, Ştefan cel Mare, prince of Moldova, renewed the trade privilege 
granted by his predecessors to the merchants of Liov. This document proves that, 
at the time, Roman was an economically prosperous settlement, as well as one of 
the state’s main trade centers. The amount of the customs duties established for 
foreign merchants helps to determine the trades’ volume – for the transit and 
local purposes merchandise.  
“During the 15th century, Roman was one of Moldova’s main towns, 
bestowed upon with significant commercial and strategic functions, like the 
majority of the settlements situated at great crossroads and fords” (L. Badea et 
alii, 1992, p. 556). 
The town has benefited of a rich trade experience, gained through the 
annual traditional fair (held even nowadays on the 6
th 
of August),  and the weekly 
fairs, during which people marketed with livestock, grain, potatoes, flour, fish, 
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vegetables, wood for constructions and shingles and so on. The Roman fair’s 
amplitude and the participants’ number were surpassed only by those of Fălticeni 
fair, occasioning intensive trade activities, as well as public entertainment for the 
town’s and surrounding villages’ people. 
The first commerce center of the town appeared south of the citadel and 
the Episcopie (Bishopric), in the so-called “Ocolul Vitelor” (Cattle Fold) and 
expanded therefrom along the settlements’ main communication thoroughfares. 
The formation of a manufacturing-trade center was due first of all to the home-
market place identity. Afterwards, the construction of new residences that led to 
the expansion of the town contributed to an accelerated dispersion of the 
manufacturing and trade activities throughout the territory, in order to assure a 
better provision of services for the people. Thus, there were small shops and 
booths spread in the north-eastern part of the town. Nonetheless, one could 
distinguish a first central commercial zone, along the Ştefan cel Mare street, at 
the time called Uliţa Mare (the Broad Lane street), as well as a second 
commercial zone, in the southern part of the town, along Uliţa Ciubotărească (the 
Shoemakers’ Lane street), known nowadays as the Ion Ionescu de la Brad street 
and the Bogdan Dragoş street. 
People dealing with crafts and commerce were able to work and sell their 
merchandise and manufactured goods in the town’s market. During the 15th and 16th 
centuries, records mention fabrics, linen, iron smith’s products, pottery, wooden pots, 
honey, marten leather, cattle and various foods as some of the most wanted 
merchandise in Roman. Town’s people did not owe custom duties for any kind of 
merchandise, but the outsiders needed the General Assembly’s approval in order to 
establish in the town. All urban community members could transmit freely their 
personal belongings, no restriction whatsoever, by selling them or donating them or 
handing them down. 
At the beginning of the 17
th
 century, cattle trade was an important activity 
for the people of the town, which won Roman second place in this matter in 
Moldova, after Suceava. (N. Iorga, 1915, p. 179). 
During the 17
th
 century, the town’s economical life experienced an 
energetic renewal due to the Armenians’ and Jews’ economical activities. They 
were marketing numerous products of foreign origin, meant to satisfy the most 
refined tastes, such as: English and French merchandise, Turkish fabrics, jewels 
and perfumes. Towards the end of the 17
th
 century, the trade function was 
intensified by the construction of inns and market places. Later on came the cereal 
market of the town. 
Trade was practiced mainly in two places called markets: Târgul de Sus (the 
Uptown Market), also known as Târgul Vechi (the Old Market Place), facing the 
Precista Mare monastery, and Târgul de Jos (the Downtown Market) or Târgul Nou 
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(the New Market Place), at the side of St. Nicolae church. The market took place 
twice a week – the laws of 1673 forbade “… Sunday as a market day, imposing 
instead Tuesday and Wednesday as market days” (M. Andone et alii, 1992). 
Moldavian merchants were the ones in charge of trade, but, later on, due to 
immigration rate growth, more and more Jewish, Greek, Hungarian, Saxon and 
Armenian merchants began to be present on the local market, fact confirmed by the 
existence of an Armenian church since 1355. The favorable socio-economical 
situation made of the Roman’s merchants wealthy people and turned them into a 
real, well-defined social class – the traders’ class. 
The trade connections of the Roman’s merchants with the Ottoman Empire 
were ruled by the Greek, and later on by the Turkish traders, who supported the 
empire’s commerce interests. 
In spite of all the obstacles raised during the Middle Ages, the increase in 
the variety of merchants and the birth of new craftsmen and merchants’ guilds was 
benefic to the development of commerce, especially after 1774, when the Turkish 
monopoly became more relaxed. 
During the 18
th
 century, the authorities’ support and especially the rulers’ 
receptivity led to the Bishopric exploiting the town’s people, who were forced to 
pay money for every shop in town, regardless of the traded merchandise. Even the 
Armenian and Jewish merchants were forced to pay these taxes to the Bishopric. 
The latter was also in control of the liquors trade and was, at the same time, 
exempted from taxes for the cellars used for the liquors trade.  
As a result of the instauration of the Phanariot regime, the subordination of 
the town to the Bishopric was pushed forward to almost completely losing 
autonomy. The effect consisted in a dramatic diminution of craftsmen’s production 
and of the trade activity, which had repercussions on the whole economy of 
Romanian Countries at the time. 
Up until 1798, the Bishopric continued to collect money from the traders 
and, also, the tithe of food products; however, the trade of meat, fish, bread and wax 
was free, because the monopoly exerted by the Bishopric had been abolished, as a 
result of the difficulties faced in trying to supply the town with consumption goods. 
In the inventory of 1820, the town of Roman was registered with 20 certified 
Christian traders: 7 of the first state, 8 of the second state and 5 of the third state. 
Among other certified merchants who traded in town, there were 103 Armenians – 
22 of the first state, 37 of the second state and 44 of the third state. In 1830, a new 
inventory of Moldavian regions was drawn and it revealed 265 functioning shops – 
81 of the first state, 77 of the second state and 107 of the third state. 
In 1831, the Moldavian Treasury registered in Roman a total of 11 
Lipscani (German merchants from Leipzig), 16 Gasieri, 186 spares, 2 Lippovans 
and 35 innkeepers. 
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The numerical evolution of the town’s population, as well as the 
development of handcrafts and trade, led to an increase in the number of Roman’s 
active merchants. Thus, in 1832, from a total of 6 169 persons – 3 099 men and 
3 077 women – plus approximately 200 non-settled people, a total of 236 people 
were merchants – 5 of stratum I, 28 of stratum II, 203 of stratum III -, 57 were 
journeymen and 205 were patented craftsmen – 9 of stratum I, 24 of stratum II and 
172 of stratum III. There were other entrepreneurs who conducted primarily trade 
activities, but it was rather difficult to fit their occupation into a certain category. 
In 1832, Catagrafia târgului Roman (cu mahalalele Mohorănii, Popăuţii, 
Târgului Vechi, Armenească şi Uliţa Mare de toţi supuşii la dările Ocârmuirii şi 
care uneltesc neguţitorii prin dughene şi fără dughene, împărţiţi pe isnafuri şi de 
toţi ceilalţi sălăşluiţi în acest târgu) (the Inventory of the borough of Roman with 
the slums of Mohorăni, Popăuţi, Târgul Vechi, Armenească şi Uliţa Mare, full of 
all the subjects paying government taxes and plotting all sorts of trades, having or 
not having shops, grouped in guilds – isnaf – as well as of everyone else living in 
this borough) contained a lot of information about the town’s inhabitants’ 
professional structure. (M. Andone et alii, 1992, p.169).  
Exchange economy has become increasingly well represented in Roman 
with the increasing products’ consumption, which aimed both at the local people 
and the surrounding rural population, considering the fact that the towns were the 
gravity center of the internal market (Ghe. Platon, 1998). 
At the beginning of the 5
th
 decade of the 19
th
 century, according to the 
documents, there were also many merchants, acquirers, of Braşov, who conducted 
trade activities in Moldova. 
In 1820, there were 123 merchants trading in Roman. For 1831, the 
documents have registered a total of 263 merchants. In 1845, the merchants’ guild 
recorded 145 traders and in 1849 their number augmented to 195; towards the end 
of the 6
th
 decade of the 19
th
 century, a total of 246 traders operated in Roman. (M. 
Andone et alii, 1992). 
The trade and crafts’ development and diversification, in the context of 
emerging capitalist relations, resulted in the configuration of the town’s precincts. 
Thus, there are records of lanes and slums, especially in the old part of the 
borough, which indicated the nationality or the work done by people. Here are 
some of them: Uliţa Ciubotărească (The Shoemakers’ Lane) – where there were 
active traders and craftsmen belonging to this particular industrial sector -, Uliţa 
Mare (the Broad Lane) or Strada Mare (the Main Street), known nowadays as 
Ştefan cel Mare, specialized in commercial activities, as there were numerous 
merchants’ booths gathered in this place, Mahalaua Armenească (the Armenian 
Quarter) and Mahalaua Târgul Vitelor (the Cattle Fair slum).  
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The place for the marketing of various products was well established. Thus, 
food, such as vegetables, dairy, salt or flour could be bought from the market or 
shops. Also, from the outset, the practice of some trades took place mainly to the 
outskirts of the town, either because production activities (conducted by butchers or 
tanners) bothered nearby residents, or because they needed outside raw material or a 
river (the mills). Thus, in Roman, butchers were located in the south of the town, but 
beef could be purchased at the butchers’ shops located in the borough’s precincts. 
The market in Roman was known as an important repository of kerosene 
that the carters from Moineşti and the surrounding areas brought in with much 
effort. Spices, fabrics and ornaments were sold especially in the shops on Strada 
Mare. Not far from the plateau of the Bishopric, towards Şoseaua cea Mare (the 
Great Highway), there was another big warehouse for salt rocks. 
In the southern part of the town there were also held the fairs, the 
stockyard and the cereal market. Gradually, as the town expanded, these were 
moved to the outside of the settlement. During the 19
th
 century, the commercial 
importance of the Sucedava Street also decreased as a result of the town’s 
territorial expansion to the north, being replaced by Ştefan cel Mare Street, where 
the Jewish people settled in the area conducted more dynamic trade activities. 
Since 1862, records also show that the market in Roman played also the 
role of commercial collector, purchaser of cotton linen waste and silk for Gh. 
Asachi’s paper factory from Piatra-Neamţ, formerly known as Petrodava. Other 
active centers of this paper mill could be found at Iaşi, Botoşani, Vaslui and 
Bârlad. (V. Popovici et alii., 1963). 
Thus, in the 19
th
 century, trade was an important activity in the town’s 
economy. There were large amounts of grain concentrated in Roman and the annual 
fairs were a point of attraction for the traders from all over the country and from 
abroad. Cattle and grain were also sold at weekly fairs, while other merchandise, 
foodstuff and manufactured items were sold in shops and warehouses. 
A special place in Roman’s trade belonged to the Jewish merchants, who 
represented, at the mid of the 19
th
 century, about 55 % of the town’s merchants. They 
possessed numerous shops, placed near their homes, most of them on Uliţa Mare. 
In 1868, work began on the railway Roman-Galaţi and its branch Tecuci-
Bârlad, as well as on the railways Galaţi-Bucureşti and Bucureşti-Vârciorova (a 
total of 921 km of railway made by the Strussberg concession). Thus, Roman was 
linked by railway with Moldova’s former capital – Suceava- as well as with its 
newest siege – Iaşi – and with the Romanian capital - Bucureşti. The impact of this 
railway was extremely important for the town of Roman, as the transports’ 
progress boosted trade’s development. 
After 1876, the market in Roman was invaded by Austro-Hungarian 
products, in accordance with the terms of the Trade Convention concluded by 
conservators in 1875. In the period 1876-1886, because of this convention between 
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Austria-Hungary and Romania, our country found it difficult to export the main 
products – grain anf livestock – while the Austrian industrial products had no 
restrictions on penetrating the Romanian market. Romania’s termination of this 
agreement started a real customs war, which lasted until 1893. Among other things, 
Austria-Hungary prohibited the transit of the cattle exported from Romania. In this 
context, the town became a real bazaar of goods for the most diverse (common and 
refined) tastes. 
“At the beginning of the 20th century, the number of commercial 
establishments in town was low and trade was limited only to redistribution and 
collection activities due to industrial goods supply from Galaţi, Iaşi, Botoşani and 
even Bucureşti.” (M. Andone et alii., 1992). 
Thus, the trade concentration phenomenon was accelerated, at first, by 
the newly formed consumers’ cooperatives and then by creation of large stores, 
specialized in the sale of certain goods or products (textiles, handicrafts, furniture 
or household items). Most of these new stores were concentrated in the central 
part of the town, on the Rahova Street. 
Simultaneously, there were changes in the agricultural trade conducted 
in markets and fairs. Trade on the urban market was restricted, so that peasants 
from the neighboring villages could only sell small quantities of grain, 
vegetables, fruit and dairy products. In this case, for their everyday needs, the 
citizens had at their disposal the three source markets of the town: the Central 
Market, the Smirodava Market and the Republicii Market. In order to buy 
livestock and items made of wood or clay, there was held a weekly fair, in an 
especially arranged place in the south-east of the town (a part of the town 
known nowadays as Obor - the Cattle Market). 
The location of these markets is the same even nowadays. What is truly 
remarkable is the architecture of the Central Market building, originally located 
in the center of the town. However, due to the city expanding to the north and 
east, it remained in a lateral position, in the south-west of the town. 
After 1929, the economy of the town regressed as a result of the 
economic crisis in the capitalist world. Within this context, many shops closed 
business and there was registered a stagnation of the manufacturing output and, 
hence, of the commercial activities. 
The 1930 census showed that about 11 % of the town’s population was 
involved in trade, 24.8 % in agriculture, 21 % in industry, 5.7 % in the transport 
system and 37.5 % in other sectors. 
By 1940, most of the traders in Roman were Jews. Subsequently, the 
decrease in the number of Jews affected the town’s trade development.On this 
background, the famous trade downtown, along Ştefan cel Mare Street, fell into a 
deep degradation process that has lasted until nowadays. 
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II. TRADE DURING THE SOCIALIST ECONOMY PERIOD (1947-1989) 
The period following World War II was marked by changes in the 
commercial profile of the town, the industrial function’s development becoming 
more advanced than that of the trade function. 
 When trade was passed to state and cooperative socialist property, the 
units were gathered in large stores (about 90 m
2
/store) with multiple districts - 
usually the universal type ones – or in stores specialized in the marketing of 
textiles, handicraft, furniture or household items, saving thus time and means of 
transportation. 
In 1950, the novelty was brought by the cooperative trade in agricultural 
products, put to practice through the contracts concluded between the state and the 
Agricultural Production Cooperatives, as well as by the single pricing system for 
wholesale and retail trade. These measures limited grain and livestock private trade in 
markets and fairs and led to the disappearance of the Grain Exchange. Farmers could 
acquire industrial products only through the village cooperatives and townspeople – 
through GOSTAT (= state farms) selling units, established in late 1947. 
After 1960, the business units’ number increased simultaneously with the 
urban population growth. Thus, between 1965 and 1990, the trade units’ number 
increased from 172 - in 1965 – to 247 – in 1989. Consequently, the ratio of the 
trade units’ number to inhabitants’ number changed from 1 to 224 to 1 to 319. 
The statistics for 1965 show that the municipality of Roman registered 172 
trade units, representing a trade unit to 224 inhabitants. 
 
Tabel no. 1: The dynamics of the trade units between 1965 and 1989 
Year Food 
Units 
 
% 
Other 
units 
 
% 
The 
Sum of 
Trade 
Units 
 
Year 
Food 
Units 
 
% 
Other 
Units 
 
% 
The 
Sum of 
Trade 
Units 
1965 62 36 110 64 172 1978 72 35.5 131 64.5 203 
1966 61 35.9 109 64.1 170 1979 72 35.3 132 64.7 204 
1967 62 36.7 107 63.3 169 1980 75 35.5 136 64.5 211 
1968 60 35.7 108 64.3 168 1981 75 34.7 141 65.3 216 
1969 67 38.1 109 61.9 176 1982 74 33.8 145 66.2 219 
1970 69 38.3 111 61.7 180 1983 74 32.6 153 67.4 227 
1971 73 39.7 111 60.3 184 1984 74 31.6 160 68.4 234 
1972 74 39.2 115 60.8 189 1985 75 31 167 69 242 
1973 72 37.9 118 62.1 190 1986 72 30.1 167 69.9 239 
1974 68 36.6 118 63.4 186 1987 71 29.2 172 70.8 243 
1975 69 36.1 122 63.9 191 1988 71 28.7 176 71.3 247 
1976 70 35.4 128 64.6 198 1989 71 28.7 176 71.3 247 
1977 71 35.7 128 64.3 199       
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Figure no. 1: The trade unit’s dynamics between 1965 and 1989 
 
In 1980, there were only 211 operating units that is one unit to 277 
inhabitants. Later on, in 1989, there was one trade unit to 319 inhabitants and there 
were 247 operating units in the town. The trade companies’ number grew slowly 
and until 1990 was constantly under 300 units. 
Meanwhile, the Gulliver and Magazinul Universal (Universal department 
stores), located on the Boulevard of Rahova, Victoria store, located on Ştefan cel 
Mare Street, catering shops – the canteen-restaurant type -, such as Mioriţa, Parc, 
Ospătărie, Pascal and so on, and specialized electronics stores were put to use. 
New trade units were operating in all neighbourhoods, but the most 
modern commercial area units were located in the downtown (Rahova Avenue, 
Roman-Vodă Square, Nicolae Titulescu Boulevard), maintaining the typical 
appearance of the cities modernized during the socialist period, with gaps between 
center and periphery in terms of providing services to the population and 
concentrating these services in the central area. 
Between 1965-1989, the trade patterns in the municipality of Roman were 
relatively balanced, but, because of the agricultural and food products rationalization 
policy, there was a low share of food units compared to the other units. Thus, if in 
1965, the food stores’ share was of 36 %, in 1989, it dropped to 29 %. 
During the intensive industrialization period, goods sales increased more in 
towns than in rural areas, which can be explained by the urban population growth 
and by the great extent of the rural population movements for employment, which 
encouraged the products supply from the city. The ratio of the trade goods’ volume 
to the inhabitants’ number placed Roman in the category of medium level towns, 
along with Galaţi, Iaşi, Fălticeni, Vaslui (Al. Ungureanu, 1980, p. 97). 
After 1965, the increase in the value of the goods sold to the public was 
directly proportional with the increase in the people’s incomes and with the trade 
units’ development, both in size and number. 
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Tabel no. 2: The evolution of the traded goods’ patterns between 1950 and 1989 
Year                                              
_            Goods 
1950 1955 1960 1965 1970 1975 1980 1985 1989 
Food commodities 
(%) 
35,8 29,9 27,4 31,6 32,1 32,5 33,1 36,8 37,4 
Non-food goods (%) 51,8 58,9 62,9 57,8 55,5 54,3 59,5 55,4 55,2 
Public catering (%) 12,4 11,2 9,7 10,6 12,4 13,2 7,4 7,8 7,4 
 
Figure no. 2: The evolution of the traded goods’ patterns between 1950 and 1989 
 
In 1989, the goods traded in Roman were the following: non-food goods 
(55.2 %), food commodities (37.4 %) and products sold by public catering 
establishments (7.4 %). An analysis of the dynamics of the goods’ value patterns 
bought by people shows a slight increase in the food sales in comparison with the 
non-food goods sales since 1960. This was a result of both numerical population 
growth and food diversification. 
Up until 1989, the retail branch network of commercial goods 
consisted of: mixed stores (44.9 %), non-food stores (30.4 %), food stores 
(23.7 %) and universal stores (1 %). The peasants’ markets continued to 
function in the town along with these commercial units, although their 
contribution to the total goods sales was low. This type of trade registered 
important weekly and seasonal fluctuations, depending upon tradition and the 
pace of the agricultural works – products sales were increased in late summer 
and early autumn. Although limited in volume, value and diversity, the trade 
practiced in these markets held a special importance for the town’s people, 
because it represented a source of fresh food and it balanced out the 
deficiencies of the state and cooperative trade, which failed to meet the 
demand for products on the urban market. 
The number of the employees in trade registered small fluctuations until 
1970, the constant being of approximately 1 700 people. Later on, records show an 
increase in the share of the employees in the goods’ movement, but this economic 
sector was rendered weaker because all major investments were monopolized by 
the secondary economic sector. 
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As a conclusion, during the socialist period, the trade function’s dynamics 
of the municipality of Roman did not follow the same alert development rate as the 
industrial function. However, the town benefited from investments and 
modernization projects. Up until 1989, the economic system relied on the planned, 
centralized and rigid state property management (L. Dobraca, 2001). 
 
III. TRADE DURING THE TRANSITION ECONOMY (AFTER 1989) 
Due to legislation and market changes, the change from a centrally-planned 
economy (specific for the previous period) to free economy led to improved business 
services after 1989. These transformations have materialized in an increasing number 
of companies, a bigger volume and diversity of the sold goods. Thus, after 1989, 
licenses were issued for the establishment of economic and commercial activities based 
on free enterprise. As a result, in 1990, the rules stated that Oborul de vite (the 
Stockyard) be held weekly, on Tuesdays, and the flea market for the purchase of cars, 
motorcycles, mopeds, bicycles and spare parts be held on Sundays. 
During the transition period, the process of privatization gained a great 
extent, trade representing a source of easily obtaining financial profit - people’s 
free movement favoured the free movement of goods, so that during the first phase 
of the market economy, most business units were represented by firms with low 
employees number and low turnover – often corresponding to those of a family 
company. Within this context, Victoria Store, located in the central area of the 
town, was turned, in 1990, into Complexul Comercial Casa Afacerilor (the Home 
Affairs Commercial Complex), consisting of several private commercial stands. 
Gulliver was reorganized and turned into the Fidelio supermarket. Small shops, 
such as boutiques and junk shops, turned up across the town. They did not have a 
well-defined profile of the marketed products (mixed stores).  
 
 
Figure no. 3: Dynamics of the economically active population occupied in trade between 1990 and 2005 
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The number of people employed in commercial activities increased due to 
the establishment of small and medium sized companies, located mostly in the 
downtown area. 
The territorial evolution of the municipality of Roman left the old city 
core excentric. The construction of commercial complexes in the new 
neighbourhoods stands as a feature of the period after 1990. This redistribution of 
the commercial and manufacturing infrastructure, as well as its concentration in 
large units, led to the territorial shrinking of the old commercial core of the 
municipality of Roman. Currently, Ştefan cel Mare Street is a concentration of 
trade points located in particular on the ground floor of the residential buildings. 
Large stores, such as Victoria, Gulliver and so on, were also reorganized. The 
private small traders’ number has increased, which required the fitting of many 
commercial areas in large commercial complexes, such as Casa Afacerilor and 
Favorit. Another developed commercial area is represented by the shops located 
on the Rahova Street.  
During the transition period, due to restructuring and massive industrial 
redundancies, many of the town’s people turned toward commercial activities, 
hotel service activities or catering activities. State trading was mostly abolished and 
was replaced by private trade, mainly with food. This phenomenon boosted the 
population’s access to consumer goods, but, at the same time, encouraged the 
development of economic activities, often unfair and inefficient, by charging 
higher prices without justification, within a context in which the offer did not 
match the demand for products.  
Depending on the goods’ sale type, the 251 commercial companies in 
Roman can be grouped into three categories: 
 - Companies specialized in wholesale trade – 100 such companies; 
 - Companies specialized in retail sale of goods – 102 such companies; 
 - Mixed companies carrying simultaneously wholesale and retail 
marketing activities – 49 companies specialized in wholesale and retail, 
vehicles and motorcycles maintenance and repair. 
The economic changes of the transition period have affected financial 
market stability, so that the most affected were the volume and the structure of the 
traded goods – the high prices of the products have limited the population’s 
purchasing power, within the context of a lack of correlation between wages and 
consumer goods’ prices, thus leading to lower living standards. 
In the municipality of Roman, the companies specialized in wholesale 
activities are located, particularly, in the remote areas in the north of the town - 
especially the shops selling construction materials and furnishings – Dedeman, 
Totul pentru Casa Ta (because of the existence of extensive storage and access - by 
road and rail -  facilities) -  as well as in the south of the town (served by road 
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access from Bacău and Piatra Neamţ, and by the existence of unbuilt land, 
available for the expansion of the commercial areas). 
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Retail trade represents the final step in the movement of goods, seeing that 
they reach the consumers. This is done by business units that have their organizing 
offices located in Roman, but also through large national and international chains. 
Thus, in Roman, the market of the supermarkets is served by numerous units, such 
as: Dedeman Hypermarket, Alex Shop Megastore, Fidelio Supermarket, Kaufland 
Hypermarket, Plus Supermarket, Penny Supermarket, Terra Center Mall, Marcel 
Supermarket, Flanco Supermarket, Deichman Store, Aya Supermarket, Aldis 
Supermarket and so on. (figure no. 4)  
Approximately 50 % of the mixed companies have less than 10 employees; 
over three quarters of the companies were established between 1991 and 1999 and 
are under 2 million Ron turnover. 
Regarding the territorial distribution of retail sales units, they are spread in 
the central districts of the town, which shows that people have great access to 
commercial services (in Oraşul Vechi, Smirodava, Republicii Square). 
Supermarkets are concentrated in Oraşul Nou and Favorit districts (the new 
supermarkets’ location was favoured by the existence of low prices unbuilt areas in 
the south of the town). 
Central areas are favoured, in terms of the public services’ index for the 
districts with business units, as well as of trade patterns (the central area has 
jewellery stores, expensive commercial establishments, shops of electronic 
products and appliances). Thus, central districts have become an attraction point 
for the population of the other districts. 
In 2006, Fidelio Supermarket – a nationally organized business unit - 
was opened on the Rahova Boulevard. The Fidelio stores chain grew at the 
initiative of the DANILUX Company’s management from Botoşani. Shops were 
mostly located in the major Moldavian cities (in the county of Neamţ, Fidelio 
supermarket is located in Piatra Neamţ and Roman). In Roman, the supermarket 
has an area of 3 500 square meters and a total of 39 employees. The shop flow is 
favoured by the shop’s central location, near Roman-Vodă Square. Casa 
Afacerilor (the Home Affairs Commercial Complex) is also located downtown 
and it consists of privately owned stands. Along with the supermarket and the 
complex, Terra Center Mall functions since 2004. Terra Center Mall is a 
commercial complex with stalls specializing in jewelry and luxury goods sales. 
The complex is equipped with playgrounds for children, pastry, pizza houses 
and cinema. 
Ştefan cel Mare pedestrian passage is an area of high concentration of 
commercial units, located at the buildings’ ground. 
The Plus stores chain belongs to the internationally developed Tengelmann 
concern, which owns 7 500 stores in 17 countries; after 30 years of experience, the 
store network includes approximately 4 000 stores and over 40 000 employees all 
over Europe. In Romania, the Plus supermarkets network has established its central 
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warehouse and headquarters in Ploieşti, where the opening took place in 2002. In 
Roman, the Plus Store was built in 2007, is located in the Favorit district, and has 
28 employees and an area of approximately 1 000 square meters. The sales flow of 
the store is limited, because the Kaufland Supermarket was also built nearby in 
2007 and has a more varied choice of products and often lower prices. 
The polarization of the customer flows to the south of the town is influenced 
by the location of some electronic products and appliances shops, such as Flanco, 
Altex, Domo, near Kaufland and Plus supermarkets. The Favorit district is also 
characterized by the presence of the Favorit Commercial Complex, consisting of many 
commercial stands, specialized in wholesale and retail activities. 
 
 
Figure no. 5: The distribution of the retail companies in 2007. 
 
Commercial flows in the local supermarket networks are affected by the 
low prices of the nationally organized commercial units. Consequently, these 
supermarkets are usually selling products for a small area of influence, comprised 
mostly of the districts’ elderly people, who often find it difficult to go to the 
commercial area in the south of the town, where the stores practice lower prices. 
The commercial area of influence in Roman includes the rural 
establishments, whose inhabitants go to town in order to buy commercial products 
supplies or to sell the products produced in their own households. Thus, free trade 
is conducted in the Central Market of the town, the Republicii Market, Smirodava 
Market and Obor (the Cattle Market). These markets attract large numbers of 
peasants from the neighbouring villages and a fair amount of agricultural products. 
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Depending on the distances involved in the process of supplying the 
market in Roman with agricultural products, three areas can be individualized: 
1. a supply immediate area, consisting of peripheral villages, situated at about 
20 km. They supply the town’s markets with vegetables, fruit and dairy 
products (Horia, Trifeşti, Secuieni, Cordun, Săbăoani, Tămăşeni, Doljeşti, 
Sagna, Ion Creangă, Gherăieşti); 
2. a supply area in the proximity of the town, consisting of villages situated at 
about 20-50 km. They supply the town market with vegetables and fruit 
brought from areas specialized in certain cultures (Moldoveni, Făurei, 
Dulceşti, Bârgăuani, Tupilaţi, Boteşti, Bâra, Stăniţa, Poienari, Bozieni, 
Oniceni, Valea Ursului, Icuşeşti, Bahna, Români); 
3. a remote area, consisting of villages from the neighbouring counties, 
situated farther than 50 km. They supply the town market mostly with fruit 
and seasonal vegetables, usually brought from southern Moldavian areas – 
especially apples, melons, grapes, tomatoes, aubergines. 
The analysis of foreign trade is difficult because the large commercial 
companies, most of them privately owned, do not provide information on the 
import or export of raw materials and products. 
Up until 1989, foreign trade was controlled by the state, so that 
commercial exchanges were planned for certain countries (COMECON states 
and several states outside Europe: Siria, Liban, Irak, SUA, Canada). The main 
exported products were from the metallurgical industry (Noul Combinat 
Siderurgic Roman - The New Romanian Steel Mill), the mechanical engineering 
industry (Întreprinderea Mecanică Roman - Roman Mechanics Enterprise), the 
building materials industry (Romanceram, Întreprinderea de prefabricate şi 
produse ceramice - The Prefabricated and Ceramics Enterprise), the chemical 
industry (Întreprinderea de fire şi fibre poliamidice - The Polyamide Fibers 
Enterprise), the clothing and textiles industry (Întreprinderea de confecţii şi 
tricotaje Smirodava - The Clothing and Knitwear Smirodava Company), the food 
industry (Danubiana Roman, Abatorul Roman - The Roman Slaughterhouse, 
Fabrica de făinuri proteice şi grăsimi naturale - The Proteinic Flours and 
Natural Fats Factory, Fabrica de nutreţuri combinate - The Mixed Fodder 
Factory, Întreprinderea de Industrializare a laptelui - The Milk Industrialization 
Company) and the forestry processing industry (Consum COOP Roman - COOP 
Roman Consumption). Directing the industrial production towards export (both 
heavy industry products and consumer goods) emphasized the true state of 
poverty of the country, and thus of the industrial towns’ population and of the 
town of Roman. 
Since 1990, the large economic units in Roman sustained a privatization 
process, in order to attract private capital, especially foreign, for modernization 
and streamlining purposes and for rendering their products more competitive, 
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both in terms of quality and price. Large economic units in Roman were 
reorganized in stock or limited liability companies, of smaller size. Consequently, 
after 1990, most of the countries with which the companies in Roman have 
commercial relations are located in Europe and the exported products come 
mainly from the metallurgical industry (Arcelormittal Tubular Products Roman 
SA), the mechanical engineering industry (S.C. Umaro S.A.), the building 
materials industry (S.C. Cersanit Romania S.A., S.C. Romconstruct S.A.), the 
food industry (Danubiana SC Roman SA, acquired by Agrana Romania Holding 
Group, Morărit Panificaţie Roman S.A. - Roman Milling and Bakery SA, Cord 
Company SA, Suinprod SA, SC Agromec Roman SA), the textiles and clothing 
industry (Smirodava SA Roman), the wood processing industry (SC Mobilex SA, 
SC Moldagremin SA, S.C. Romer S.A., Grup Lemn S.R.L.). 
The overall economic evolution of the municipality of Roman highlights 
the growing importance of the various commercial activities, which represents a 
very dynamic economic area, with significant changes at all levels: the 
distribution forms, the territorial distribution, the lobby policy, the marketed 
products’ range. 
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